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Spanish designer Nani Marquina is passionate about changing
common perceptions towards the humble rug.
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For her entreprenaurlal spirit, novel methods and observant ways, Nani Marquina is an examplary figure In the textile design world, And It isn't
by chance that the designer from Barcelona has turned her name Into a brand that has achleved enormous success, Right from the very start,
Marquina belleved In herself and her vision and had the guts to take the plunge In trying times to set up nanimarquina in 1987, The rest, as
thay say, Is history, As an opponent of mass production, Marquina, together with her team of eminent designers, painstakingly makes hand-
tufted rugs that possess very tactile, colourful and rich qualities, lending a vibrant voice to the humble rug.

Apart from that, all nanimarquina rugs made in India carry the Care & Falr logo, which guarantees no child labour was Involved during the
manufacturing process, It s no surprise then that Marquina has nabbed numerous awards, Including the Natlonal Design Award and the Prem|
Cambra a la Gestld Empresarlal (Chamber Award for Design Management) In 2008, the National Culture Award of the Generalitat de Catalunya
(Design Modality) in 2008, and most recently, the International Women's Entrepreneurial Challenge Award from the Manhattan Chamber of
Commerce, Cubes caught up with the Spanish designer when she was In town and heard her thoughts on changing people’'s parceptions

towards rugs, and as it were, creating a new sort of raligion.

| You studied industrial design at the Escuela Massana of Barcelona.
It's a broad discipline and you could be designing many different kinds
of products, Why did you choose to specialise in designing rugs?
Nanl Marquina (NM): When | was done with my studies in Barcelona, |
saw that there was a lack of contemporary rugs in the market, So | started
out printing fabrica. And from there, | moved on to designing carpets. |
wanted to show that rugs are a way to create moods in the home,

How have your textile designs changed over the years?

NM: | won't call it @ change. It's more a matter of evolution, And that's

because of trends. So our designs adapt to changing trends, When | started

aff, the designa were geometric and, now, they move towards the organic
i style, But all the same, I'm driven to create rugs that surprise.

nanimarquina is based on “the passion for designing rugs”. Where
does this passlon come from?

NM;: The passion comes from the opportunity to do new things every single
time, of being able to create something new that didn't exist before, For
ma, it'a more the passlion of doing something new, rather than rugs per se,

“OUI’ m[SSIOH that keapa me golng, Nonetheleas, I'm also passionate about carpets
- Is to convert your way of thinking. because they are avenues of creative expression and they add a lot of
|t S SQm eWhat “ke a rellglon . richness to the home, Our misslen is to convert your way of thinking, It's
Rugs don’t just p%}g‘gﬁ ﬁgDJgLeg;Vgut bbb i somewhat like a religion. Rugs don't just provide a protective covering you
Rea”y, they are What bring lay out on the floor, Really, they are what bring soul and spirit to a house,
SOUl and Sp| rl_[ If you were to look at prehistorie civilisations, wherever nomads move to,
a rug ls the first thing they put on the floor In the desert because it marks

to a house.” thelr territory and defines their space,

So how have you sustained this passion for over 20 years?
NM: This passion s sustained by getting to know new cultures, new places




and stumbling upon new discoveries, When | travel, new experiences
continue to feed my mind. It's like filling up a fuel tank. | get very inspired
by Asian countries, where there is a mix of cultures. And | also admire Latin
American cultures for being so connected to the earth, land and nature
in genaral,

“Obsarvation” Is one of the values you go by. Could you elaborate
on that?

NM: It's always through understanding the culture of the country that the
Idea Is taken from that we create new designs. There's a collection called
Rangoll. The patterns on It represent a wellness symbol that Indian people
make at the entrance of their houses with flower seeds and rice to welcome
guests, And for the African House collection, It takes inspiration from
drawings that women do in Africa on thelr houses. With thelr fingers, thay
use clay to make drawings on the exterior walls as a form of decoration,
8o that's the idea behind it

At the same time, it's essentlal to observe our surroundings, the present
context and how soclety has developed and from there, create designs
that are relevant, For example, the Bic/cleta collection Is made of recycled
bieyele Inner tubes, And that idea came about because of the times we're
living in, where recycling takes on great importance in the name of
sustainable living.

You are also driven to make traditional craft contemporary again, yes?
NM: Yes, we maintain the old ways of handerafting and handtufting the
rugs but the contemporary element comes In when designs are given a
little twist, In the Folk collection, we blew up and oversized what is a very
typloal Argentinean or Mexican pattern, Cutting materials in a totally different
way s another means. For the Roses collection - created to resemble a
fleld of roses and patals - felt material is out parfectly and it's the technique
that transforms the rug with contemporary aesthetios, Making craft traditions
contemporary also means bringing across a clear message that expresses
current concerns, such as our Global Warming collection, which speaks
for itself, Also, a drawing can be classic but colours can cause it to be

contemporary too.

You started your business during hard economic times, not unlike our
current one. What challenges did you face then?

NM: Given that I'm a designer, it's normally the case that | would be the
one doing the design so other people can produce my designs, But at that
point In time, the suppliers and mainly the manufacturing companies didn’t
want to Invest or didn't find the prospect attractive, Thay didn't belleve

that rugs would make good business, Since no one wanted to produce for




me, | decided to do it myself, Though it was real that times were hard, it
was in fact beneficial because there ware no competitors. But mostly, it
was a matter of belleving In it. Back then, existing suppliers for carpets
tended to copy what was out there In the Itallan and other foreign markets.
There wasn't any Internal creativity at all. | strongly believe that when a
person is really willing to do something, difficulties are not a problem

Besides, | was young and full of ambition, (Laughs)

You decided to move the manufacturing facilities to nothern India after
six years. lan't it risky to be producing in a country where it is difficult
to oversee and manage the business?

NM: Yaes, It's risky. But it'd be worse to stick with the only system, technique
or technology that we have in Spain and not seek anything new outside,
With the mechanical production In Spain, there was a huge limitation to
Innovation because everything had to be done in big quantities using
machines, The breakthrough came when | discovered the method of using
handigraft to create rugs and It allowed me to be creative and innovative

in termea of design.

What are your thoughts on working with other prominent designers
for your brand?

NM: | thought that it would be fruitful to collaborate with other well-known
designers as this opena up the range of creative works, We learn from one
another, and share and exchange styles, techniques and Ideas. So this
feads both ways, More Importantly, the Intention has always been to go
Intarnational and now, we are already exporting 60 per cent of our rugs to

avar 45 countrias,

Who do you enjoy working with on your team, and who are the
Barcelona-based designers we should know about?

NM: | enjoy working with people like Javier Mariscal, one of the first
outhouse designers to join us, Marti Guixé, who Is very conceptual, and
Tord Boontje, who I8 Introspective, Some Barcelona-based designers to
look out for include Martin Azua, Ana Mir and Emili Padrés, to name a few.

Tell us about the new nanimarquina 2009 collection.

NM: Those that we've mentioned earlier on are part of the new collection
and we're pleased with every rug. However, we're especially proud of the
Kala collection - a term that means "art" In Hindi, The concept was
concelved in India and created togethar with a group of school children.
We asked them to draw whatever that comes to mind for a carpet, The
drawings were simple but Interesting and we adapted them for the collection,
What |s great about this is that the salas from this collection will be invested
in & new Care & Falr school In India to banefit the children.

What are you eurrently working on?

NM: I'm werking intensively on designing furniture now. But these are just
small pleces of furniture meant to accessorise the house, like seats and
side tables. These follow the same model as what we're doing with carpets
= that of using traditional manufacturing techniques to produce contemporary
designs, And they would complement the carpets that we're selling! I8

1. Rangoli collection

2. African House collection

3. Roses collection

4, Folk collection

5. Topissimo collection

6. Little Field of Flowers collection



